
COURSE INFORMATION SHEET
Course Title:
 LAW AND E-BUSINESS

Course Number:  Law 3108

Instructor:   Prof.  Seth E. Lipner

Course Description:   The course teaches students to conduct internet business in compliance with law and regulation. Ways in which e-businesses limit exposure to lawsuits by customers, observe privacy laws, and protect the business from lawsuits for mis-use, hacking, data-use and data breaches are addressed. The course also teaches how a business protects its innovations intellectual property, and proprietary data from infringement, focusing on copyright, patent, and trade secrecy law. Ways in which businesses protect their reputation, good will, and internet domain names using trademark law are covered. 
Specific Course Objectives (Course Learning Goals): 

Students completing the course will be able to:

(1)
Evaluate the changed business environment created by technology;

(2)
Identify legal issues facing businesses that rely heavily on or traffic in technology; 

(3) 
Protect the innovations, intellectual property, and good will of a technology-based-business.

(4) 
Protect technology-based businesses from exposure to lawsuits by customers and third-parties; 

(5)
Evaluate and comply with government laws and regulations affecting technology-based businesses.

BBA Learning Goals Addressed in this Course:

Analytical Skills


Students in the course will develop the analytical and critical thinking skills to evaluate issues faced in business and professional careers. 

Communication Skills: Written 


Students will be required to convey ideas and information effectively and persuasively in writing.

Communication Skills – Oral 



Students will be required orally to convey ideas and information effectively and persuasively.

Civic Awareness and Ethical Decision-making


Students will acquire and use the knowledge base and analytical skill to guide them when faced with ethical dilemmas in business.

Global Awareness


Students will be immersed in international business practices and the legal issues associated with that business.

These learning goals are incorporated across the entire semester’s curriculum.

The full set of BBA Learning Goals can be found on the ZSB web site.

Expectation from Students/Grades: Students are required to come to class having read and thought about the assigned cases and materials, and they should be prepared to discuss the subject. The readings will help you to develop analytical skills. Many are also addressed to ethical issues confronted in business.

Grades will be computed based on 3 components:

1. Class participation and engagement – 20% (including Presentation)
2. Quizzes (2) – 20%

3. Memo Assignments (3) – 50%

QUIZZES: There will be three quizzes, each worth 10 points. The dates will be announced a week in advance. Students must take the quizzes in person in class. There will be no makeups. Students who miss a quiz receive a “zero” for that quiz. ONLY THE TOP TWO QUIZ SCORES WILL COUNT TOWARD YOUR GRADE (i.e. 20%).

MEMOS:
Students will submit a written business memorandum answering a problem distributed by Prof. Lipner in ~ Week 5. Professor Lipner will read your submission and provide comments and suggest improvements, and the student is expected to re-submit the improved Answer for a grade. This assignment shall constitute 10% of the final grade. 

There will be a second memo assignment (worth 20%) in ~ week 9, and a third memo (worth 20%) during finals week. 

Grading will be based on the substantive quality of your Memo, the style, and how well you communicate. The best memos begin with a concise answer to the question(s) asked, followed by supporting paragraphs (with topic sentences), and, where appropriate, reference to authorities.

Students should read the Written Communication Rubric on the Blackboard site, at “Course Documents,” as well as the “Aspirations for Effective Business Communication” and the Memo on Memo Formatting. 

The Memo assignments will help you develop, and for me to assess, your analytical skills and your written communication skills, as well as your ability to use course concepts in a business setting. These are the key components of successful learning.

PRESENTATIONS:
Each student will give a brief-but-deep presentation on an assigned subject. 

CLASS PARTICIPATION AND ENGAGEMENT - Students will receive a class-participation grade, representing up to 20%. Students who do not participate by raising a hand and answering/asking questions will receive a “zero” for this part of the grade. Please read the Class Participation Rubric on Blackboard, at “Course Documents.”

Each Chapter contains an opportunity to obtain extra-credit/bonus points by completing an assignment. Read the book carefully and you will find the assignments. 
I will deduct up to 30% from the final grade if absences are excessive, i.e. more than 10%.

WARNING:
All cellphones/pagers must be turned off or set on vibrate. Any cellphone or beeper going off in class will be confiscated and stomped on (except for I-phones, which will be deemed forfeit). 

Students are not permitted to use

Cellphones in class for any purpose

Materials:
Materials can be found on Brightspace. Readings will consist of cases, statutes, news articles and items from current internet sites accessed from links on Brightspace. In addition, students are encouraged to discover current topics and real business problems and to bring them up for discussion in class. 

Taping:  Students are permitted to tape-record the class

Academic Integrity:  Students are expected to know and adhere to the Baruch College Academic Honesty Policy, found at http://www.baruch.cuny.edu/academic/academic_honesty.html. It states, inter alia, that

Academic dishonesty is unacceptable and will not be tolerated. Cheating, forgery, plagiarism and collusion in dishonest acts undermine the college's educational mission and the students' personal and intellectual growth. Baruch students are expected to bear individual responsibility for their work, to learn the rules and definitions that underlie the practice of academic integrity, and to uphold its ideals. Ignorance of the rules is not an acceptable excuse for disobeying them. Any student who attempts to compromise or devalue the academic process will be sanctioned. 

Those who violate the policy will incur an academic sanction ranging from a warning to receiving an F in the course, and will be reported to the Office of the Dean of Students.
COUNSELLING 
At Baruch, we acknowledge that as a student, you are balancing many demands. During the semester, if you start to experience personal difficulties or stressors that are interfering with your academic performance or day to day functioning, please consider seeking free and confidential support at the Baruch College Counseling Center. For more information or to make an appointment, please visit their website at https://studentaffairs.baruch.cuny.edu/counseling/ or call 646-312-2155. If it's outside of business hours (Monday-Friday 9-5pm) and you need immediate assistance, please call 1-888-NYC-WELL (888-692-9355). If you are concerned about one of your classmates, please share that concern by filling out a Campus Intervention Team form at  https://studentaffairs.baruch.cuny.edu/campus-intervention-team.
E-Mail: 
Please use my Gmail address PROFLIPNER1@GMAIL.COM – do not use my Baruch.Cuny address. 

Phone:   
646-312-3595

Office:  
VC 9-286
CURRICULUM MAP

	BBA Learning Goals
	Significant Part of Course
	Moderate Part of Course
	Minimal Part of Course
	Not Part of Course

	Analytical Skills 
	☒
	
	
	

	Technological Skills
	
	
	
	☒

	Communication Skills: Oral
	
	☒
	☐
	☐

	Communication Skills: Written
	☒
	☐
	☐
	☐

	Civic Awareness and Ethical Decision-Making 
	
	☒
	☐
	☐

	Global Awareness 
	
	
	☒
	


	Assignments
	Course Learning Goals 
	BBA Learning Goals

	Memo 1 –  Students confront issues associated with intellectual property rights in a technology-driven business, and consider and propose a course of action
	(1)
Evaluate the changed business environment created by technology;

(2)
Identify legal issues facing businesses that rely heavily on or traffic in technology; 

(3) 
Protect the innovations, intellectual property, and good will of a technology-based-business.

(4) 
Protect technology-based businesses from exposure to lawsuits by customers and third-parties; 

(5)
Evaluate and comply with government laws and regulations affecting technology-based businesses.


	Written Communication Skills

Analytical Skills

Civic Awareness and Ethical Decision-Making



	Memo 2 – The Business Start-Up – Students evaluate the legal exposures of an e-commerce start-up, and identify areas needed to make an effective Terms of Use Agreement
	(1)
Evaluate the changed business environment created by technology;

(2)
Identify legal issues facing businesses that rely heavily on or traffic in technology; 

(3) 
Protect the innovations, intellectual property, and good will of a technology-based-business.

(4) 
Protect technology-based businesses from exposure to lawsuits by customers and third-parties; 

(5)
Evaluate and comply with government laws and regulations affecting technology-based businesses.


	Written Communication Skills

Civic Awareness and Ethical Decision-Making
Analytical Skills

Global Awareness

	Memo 3 – Students evaluate a business scenario that requires them to make decisions regarding compliance with law and regulation
	(1)
Evaluate the changed business environment created by technology;

(2)
Identify legal issues facing businesses that rely heavily on or traffic in technology; 

(3) 
Protect the innovations, intellectual property, and good will of a technology-based-business.

(4) 
Protect technology-based businesses from exposure to lawsuits by customers and third-parties; 

(5)
Evaluate and comply with government laws and regulations affecting technology-based businesses.


	Written Communication Skills

Civic Awareness and Ethical Decision-Making
Analytical Skills

	Classes – Mixed lecture and discussion.
	(1)
Evaluate the changed business environment created by technology;

(2)
Identify legal issues facing businesses that rely heavily on or traffic in technology; 

(3) 
Protect the innovations, intellectual property, and good will of a technology-based-business.

(4) 
Protect technology-based businesses from exposure to lawsuits by customers and third-parties; 

(5)
Evaluate and comply with government laws and regulations affecting technology-based businesses.


	Oral Communication Skills

Written Communication Skills

Civic Awareness and Ethical Decision-Making
Analytical Skills

Global Awareness


SYLLABUS
Sessions





TOPICS
Week 1 


Introduction to Law and the Internet 

· Law meets the technological revolution. 

· The challenge of Regulability. 

· Primary v secondary liability

Week 2 – 5

LAW OF TORTS: 

· Defamation 

·   Section 230 of the CDA 

· Privacy and the internet 

· 4th Amendment rights to privacy 

·   Torts and the Right to Privacy Internet Data Collection, Storage, Usage and Transfer

·   European Data Privacy Law

·  Ethical issues.



PROBLEM: THE CHAPPARAL AND THE VIRAL VIDEO

Weeks 6 – 8

LAW OF CONTRACTS

·  Terms of Use Agreements

· Managing Exposures and Liability – Representations and Illusory Promises, Exculpatory Clauses, Liability Limitations, Indemnities
· Compliance with Law and Regulation

·     Dispute Resolution – Class Actions and Arbitration 
PROBLEM: THE START-UP

Weeks 9-14

LAW OF PROPERTY

· Copyright and the Internet

· Protection of Ideas and Data

· Copyright Act of 1976

· The Digital Millennium Copyright Act 

· Vicarious Infringement and copying 

· The Computer Fraud and Abuse Act

·  Ethical issues

PROBLEM: CARDVALUES.COM

·   Patents 

·   Trade Secrecy 

· NDAs 

· Restrictive Covenants

· Ownership of Employee-Developed Works

·   Trademark law and Domain Names

FINAL PROBLEM: CUBER IS COMING


